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Christian Kleinschmidt: Konsumgesellschaft, Verbraucherschutz und Soziale 
Marktwirtschaft. Verbraucherpolitische Aspekte des "Modell Deutschland" (1947-
1975) 

Abstract 

The establishment of institutions dealing with consumer protection, consumer information, 
and product testing in the Federal Republic of Germany was a long-termed process. It 
proceeded as a parallel development to the emergence of the mass consumer society and to 
the transition from a guided to a competitiv market economy. Yet the Germans had to learn 
how to deal with the free market and competition, especially after the years of National 
Socialism and those ensuring years of occupation during which the principles of the free 
market economy had been suspended. The rapidly growing range in products and the lack of 
sufficient consumer information then made excessive demands of these new consumers. In 
this context consumer information marked a development from a protected to a souvereign 
consumer. This process run parallel to the discussion of democratisation, "co-management" 
and antitrust law in the 1950s and 1960s. With continued opposition from industry, 
recommendations made by the Stiftung Warentest only met with broad acceptance after the 
Supreme Court ruling of 1975. Consumer protection and consumer information became at 
last an essential part of the economic policy and an important element of the corporatist 
"German Model" in the 1970s.  

 


